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Millennials 197741990 1832 26% 30%
Generation X 19651976 3344 20% 23%
Baby 19461964 4563 33% 35%
Boomers
Silent 19371945 64-72 9% 7%
Generation
G.l. 1936 73+ 9% 1%
Generation

Source: Pew Internet & American Life Project December 2008 survey. N=2,253 total adult:
margin of error is2%. N=1,650 total internet users, and margin of erra3%.






